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Contagious How To Build Word Of
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Contagious How to Build Word of Mouth in the Digital Age In today’s hyper-connected
world, building word of mouth has become more crucial than ever for brands aiming to stand out
and grow sustainably. Contagious how to build word of mouth in the digital age involves
leveraging the power of social networks, creating shareable content, and understanding what
makes messages spread virally. As consumers increasingly turn to online platforms for
recommendations, reviews, and social validation, mastering the art and science of word-of-mouth
marketing is essential for any business seeking to thrive in a competitive digital landscape. This
article explores proven strategies and actionable steps to ignite buzz, foster brand advocacy, and
make your message contagious.

Understanding the Power of Word of Mouth in the Digital
Era

The Shift from Traditional to Digital Word of Mouth

Historically, word of mouth was limited to face-to-face conversations, community gatherings, and
personal recommendations. Today, digital channels—social media, review sites, forums, and
messaging apps—have exponentially expanded the reach and speed of word-of-mouth
dissemination. A single share, tweet, or review can influence hundreds or thousands of potential
customers in a matter of minutes.

The Economics of Viral Content

Creating content that spreads organically can be highly cost-effective compared to traditional
advertising. Viral campaigns generate buzz without heavy ad spend, but they require an
understanding of what makes content contagious, such as emotional resonance, social currency,
and practical value.

Key Principles for Building Word of Mouth in the Digital
Age

1. Craft Shareable and Compelling Content

Content is the cornerstone of digital word of mouth. To encourage sharing, your content must be
engaging, relevant, and emotionally impactful.



Emotional Appeal: Content that evokes strong emotions—happiness, surprise, anger, or1.
awe—is more likely to be shared.
Storytelling: Stories are memorable and foster emotional connections, making your message2.
more contagious.
Visuals and Multimedia: Use high-quality images, videos, and infographics to capture3.
attention and make sharing easier.
Practical Value: Offer tips, hacks, or useful information that audiences find valuable enough4.
to pass along.

2. Leverage Social Proof and Influencers

People tend to follow the crowd. Incorporating social proof and influencer marketing can
significantly enhance word-of-mouth reach.

Customer Testimonials and Reviews: Showcase real stories from satisfied customers to1.
build trust.
Influencer Partnerships: Collaborate with influencers who align with your brand to tap into2.
their loyal audiences.
Social Sharing Buttons: Make it effortless for visitors to share your content on social3.
platforms.

3. Foster a Community and Engage Authentic Conversations

Creating a sense of community encourages organic sharing and advocacy.

Interactive Content: Quizzes, polls, and challenges invite participation and sharing.1.
Responsive Engagement: Respond promptly to comments, questions, and feedback to build2.
trust and loyalty.
User-Generated Content: Encourage customers to share their experiences and feature this3.
content on your channels.

4. Implement a Referral and Loyalty Program

Reward your existing customers for spreading the word.

Referral Incentives: Offer discounts, freebies, or exclusive access for referrals.1.
Loyalty Rewards: Recognize repeat customers with perks that motivate them to advocate for2.
your brand.
Gamification: Incorporate fun elements like badges or leaderboards to incentivize sharing.3.

Utilizing Digital Platforms and Tools Effectively
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1. Optimize for Social Sharing and Virality

Ensuring your content is easily shareable is vital.

Share Buttons: Place prominent social share buttons on your website, blog posts, and videos.1.
Mobile Optimization: Make sure your content is mobile-friendly, as most sharing occurs on2.
smartphones.
Clear Call-to-Action (CTA): Encourage sharing with straightforward CTAs like “Share with3.
friends” or “Tell your story.”

2. Harness the Power of User-Generated Content (UGC)

UGC is a powerful catalyst for word of mouth.

Contests and Campaigns: Run social media contests encouraging users to create and share1.
content related to your brand.
Hashtag Campaigns: Develop branded hashtags to aggregate and amplify user posts.2.
Feature UGC: Showcase customer stories, photos, and videos on your channels to motivate3.
others to participate.

3. Analyze and Measure Word of Mouth Campaigns

Data-driven insights help refine strategies.

Monitor Social Mentions: Use tools like Brandwatch or Mention to track conversations about1.
your brand.
Track Sharing Metrics: Measure shares, likes, comments, and referral traffic to evaluate2.
campaign effectiveness.
Gather Feedback: Conduct surveys or polls to understand what motivates your audience to3.
share.

Innovative Tactics to Accelerate Word of Mouth

1. Create Surprise and Delight Moments

Unexpected gestures or content can make your brand memorable.

Exclusive Previews: Offer early access to new products or features to loyal customers.1.
Personalized Experiences: Use data to tailor messages or offers, making customers feel2.
special.
Viral Challenges: Launch fun challenges that encourage participation and sharing.3.



2. Tap into Cultural Trends and Current Events

Aligning your message with trending topics can boost visibility.

Timely Content: Create content relevant to ongoing conversations or events.1.
Memes and Pop Culture: Utilize humor and popular themes to connect with audiences.2.
Cause-Related Campaigns: Support social causes to resonate emotionally with consumers.3.

3. Collaborate with Other Brands and Communities

Partnerships can expand your reach exponentially.

Co-Branded Campaigns: Partner with complementary brands for joint marketing efforts.1.
Community Engagement: Participate in or sponsor community events, forums, or online2.
groups.
Influencer and Content Creator Collaborations: Leverage creators to produce authentic,3.
shareable content.

Conclusion: Making Your Brand Contagious in the Digital
Age

Building word of mouth in the digital age requires a strategic blend of compelling content,
community engagement, influencer partnerships, and data-driven optimization. The key is to
create messages that resonate emotionally, are easy to share, and foster genuine connections. By
harnessing digital platforms effectively and continuously analyzing your efforts, you can cultivate
a contagious brand that spreads organically, enhances reputation, and drives growth. Remember,
in the realm of digital word-of-mouth, authenticity, creativity, and consistency are your most
powerful tools for making your brand truly contagious.

Contagious: How to Build Word of Mouth in the Digital Age In an era where digital connectivity is
ubiquitous, understanding how to create contagious content that sparks word of mouth has
become essential for brands, entrepreneurs, and marketers alike. Contagious isn’t just about viral
videos or trending hashtags; it’s about crafting messages and experiences that naturally
encourage people to share, discuss, and recommend. This comprehensive review explores the
core principles, strategies, and psychological drivers behind building contagiousness in the digital
age, drawing insights from the influential book Contagious: How to Build Word of Mouth in the
Digital Age by Jonah Berger.

Understanding Why Things Go Viral: The Power of Social
Transmission

To master contagiousness, one must first understand the core mechanics of social transmission.
Why do some ideas, products, or messages spread rapidly while others languish in obscurity?
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Berger's research reveals that six key principles—collectively summarized as STEPPS—drive
contagiousness: - Social Currency - Triggers - Emotion - Public - Practical Value - Stories Each of
these elements taps into psychological and social factors that motivate sharing in the digital age.

The STEPPS Framework: The Building Blocks of
Contagious Content

1. Social Currency: Making People Feel Like Insiders People share things that make them look
good or enhance their social standing. Content that offers social currency is inherently shareable
because it helps individuals appear smarter, more informed, or more influential. Strategies to
Enhance Social Currency: - Exclusive Information: Share insider tips, limited-time offers, or
behind-the-scenes glimpses. - Achievements & Recognition: Highlight user-generated content,
testimonials, or milestones that users can showcase. - Novelty & Surprise: Present unique or
unexpected content that stands out. 2. Triggers: Tying Ideas to Contexts in Daily Life Triggers are
cues in the environment that remind people of your message, prompting sharing or discussion.
Digital platforms amplify triggers through notifications, hashtags, and trending topics. Effective
Trigger Strategies: - Create associations with daily routines: For example, a brand that ties itself
to morning coffee or commute routines. - Leverage trending topics: Align your message with
current events or popular culture. - Use memorable hashtags: Encourage users to share content
that’s linked to the trigger. 3. Emotion: Fueling the Desire to Share Content that evokes strong
emotions—whether joy, anger, awe, or surprise—is more likely to be shared. Emotional resonance
prompts individuals to spread messages to elicit similar feelings in others. Emotional Drivers to
Focus On: - Awe & Wonder: Inspiring content that amazes. - Anger & Controversy: Provoking
debate or outrage. - Joy & Happiness: Heartwarming stories or humor. - Sadness & Empathy:
Content that fosters compassion. 4. Public: Making Behavior Observable When people can see
others engaging with a product or idea, they’re more likely to mimic that behavior. Digital
platforms make behaviors highly visible, creating social proof. Strategies to Enhance Public
Visibility: - Share user-generated content: Showcase real customers or fans. - Design shareable
features: Incorporate social badges, counters, or leaderboards. - Utilize social proof: Highlight
testimonials and reviews prominently. 5. Practical Value: Offering Useful & Shareable Information
Content that provides tangible benefits encourages sharing because people want to help others or
demonstrate their expertise. Ways to Deliver Practical Value: - How-to guides and tutorials - Tips
and hacks - Discounts or exclusive deals - Informative infographics 6. Stories: Embedding
Messages in Narratives Stories serve as vessels for messages, making them more memorable and
easier to share. When an idea is wrapped within an engaging story, it travels further. Tips for
Building Stories: - Create relatable characters or scenarios - Embed your core message naturally
within the story - Use storytelling to evoke emotions and social currency



Implementing Contagious Strategies in the Digital Age

Building word of mouth today requires adapting these principles to digital platforms, where
content can spread exponentially and rapidly. Content Creation and Curation - Focus on
Shareability: Design content specifically with sharing in mind. This includes compelling visuals,
catchy headlines, and concise messaging. - Leverage User-Generated Content (UGC): Encourage
fans and customers to create content about your brand, which can then be amplified across
channels. - Create Memes & Viral Challenges: Tap into humor and participatory culture to
generate buzz. Utilizing Social Media & Digital Platforms - Platform-specific Strategies: Tailor
content to fit the unique dynamics of each platform (e.g., Instagram Stories, TikTok challenges,
Twitter hashtags). - Hashtag Campaigns: Develop memorable, easy-to-remember hashtags that
facilitate conversation and tracking. - Influencer & Advocate Partnerships: Collaborate with
individuals who have strong social influence to amplify your message. Triggering Behavior &
Conversations - Timely Engagement: Post content aligned with trending topics or seasonal events.
- Interactive Content: Polls, quizzes, or contests can stimulate sharing and participation. - Real-
Time Responses: Engage with comments and shares promptly to foster community and encourage
ongoing conversations. Data & Analytics for Contagion - Monitor Share Metrics: Track how your
content spreads and identify which elements drive sharing. - A/B Testing: Experiment with
different messages, visuals, and formats to optimize contagiousness. - Refine Based on Feedback:
Use insights to adapt your strategies dynamically.

Psychological Drivers & Cultural Factors in Digital
Shareability

Beyond the STEPPS framework, understanding deeper psychological and cultural factors
enhances your ability to craft contagious messages: - Reciprocity: People are more likely to share
if they feel they are gaining value or if they’ve received something first. - Social Identity: Content
aligning with users’ values or identities encourages sharing to reinforce those identities. -
Cultural Relevance: Tailor content to resonate with specific cultural norms, humor, and language.
In the digital age, global reach means content can quickly transcend borders, but localized
nuance remains critical for viral success.

Common Pitfalls & How to Avoid Them

While building contagiousness is powerful, pitfalls can undermine your efforts: - Overly
Promotional Content: Excessive self-promotion turns users away. Focus on providing value and
stories. - Ignoring Audience Preferences: Share content that aligns with your audience’s interests,
not just your brand goals. - Neglecting Authenticity: People can spot inauthentic messages;
genuine stories resonate more deeply. - Lack of Engagement: Passive posting without interaction
diminishes organic sharing potential.
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Case Studies & Examples of Contagious Campaigns

The ALS Ice Bucket Challenge - Leveraged emotion (funny, awe, community). - Used social proof
and visibility (videos shared across platforms). - Created a practical value (raising awareness and
funds). - Became a global phenomenon, demonstrating the power of social triggers and
storytelling. Old Spice’s “The Man Your Man Could Smell Like” Campaign - Used humor and
storytelling to evoke emotion. - Created public visibility through viral videos. - Enhanced social
currency for consumers sharing the ads. TikTok Challenges - Harness the power of public
visibility and practical value. - Encourage participation through easy-to-join challenges. - Trigger
engagement through trending sounds and hashtags.

Conclusion: Building Word of Mouth in the Digital Age is
an Art & Science

Creating contagious content today requires a nuanced understanding of human psychology,
technology, and culture. The STEPPS framework provides a solid foundation, but successful
implementation demands creativity, authenticity, and strategic use of digital tools. When designed
thoughtfully, messages can transcend mere marketing to become cultural phenomena, sparking
genuine word of mouth and long-term brand advocacy. In an interconnected world, the key is to
craft stories and experiences that resonate emotionally, provide real value, and seamlessly
integrate into the social fabric of your audience’s lives. By doing so, your message won’t just be
seen—it will be shared, amplified, and remembered.

Questions & Answers About contagious how to build word
of mouth in the digital age

N
o

Question Answer

1 What are the key principles
behind creating contagious
content in the digital age?

Contagious content leverages social currency, triggers,
emotion, public visibility, practical value, and stories —
collectively known as STEPPS — to encourage sharing
and word-of-mouth in the digital landscape.

2 How can brands effectively
utilize storytelling to boost
word-of-mouth in online
communities?

Brands can craft compelling, relatable stories that evoke
emotions, are easy to share, and resonate with their
audience's values, making their message more
memorable and likely to be spread organically.

3 What role does social media
play in making content
contagious today?

Social media amplifies reach, facilitates rapid sharing,
and provides platforms for user engagement, making it
easier for content to go viral and generate organic word-
of-mouth among diverse audiences.



4 How can data and analytics
inform strategies to build word-
of-mouth in the digital age?

Data and analytics help identify what content resonates,
track sharing patterns, and understand audience
preferences, allowing brands to optimize their
messaging and distribution for maximum
contagiousness.

5 What are common mistakes to
avoid when trying to create
contagious digital campaigns?

Common mistakes include neglecting audience
relevance, overcomplicating messages, ignoring
authenticity, and failing to facilitate easy sharing, all of
which can hinder organic spread.

6 How does understanding human
psychology enhance the
effectiveness of contagious
marketing in the digital space?

Understanding psychological drivers like social proof,
emotions, and cognitive biases helps craft content that
naturally appeals to humans’ tendencies to share,
thereby increasing word-of-mouth and virality.

viral marketing, word of mouth, digital marketing, social sharing, brand awareness, influencer
marketing, online reputation, content virality, social media strategies, customer engagement
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